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Progetto Speranza

THE ITALIAN ROUND OF THE GLOBAL SOCIAL VENTURE COMPETITION
ORGANISED WITH INTESA SANPAOLO START-UP INITIATIVE

PRESS RELEASE

START-UPS WITH SOCIAL AND ENVIRONMENTAL IMPACT:
THE SECTOR’S MOST INNOVATIVE TECHOLOGIES AND IDEAS WILL
BE REWARDED

* The winners of the Global Social Venture Competitio n are ATLAS and D-
heart

» Overthe 9 editions, 77 start-up finalists have met more than 700 potential
investors, raising more than 9 million Euro.

Milan, 23 February 2017- Innovative technologies and projects with a regrosocial and
environmental impact. These are the social vergahations for a sustainable economy presented at
the 9th ltalian edition of th&lobal Social Venture CompetitiofGSVC), international award
conceived by th&niversity of California, Berkeley to encourage and develop entrepreneurial ideas
in this sector. The event, which will be heldla intesa Sanpaolo Groups Convention Centre in
Piazza Belgioioso, Milan, was organised AlyTIS - Postgraduate School for Enterprises and
Society Alta Scuola Impresa e Societaf Universita Cattolica del Sacro Cuorea GSVC regional
partner of the Berkeley university, and by theesa Sanpaolo StartUp Initiative

The objective of GSVC, which was founded in 12@%he UC Berkeley’s Haas School of Business
is to encourage the development of new business ittext centre around social and environmental
themes. From the first event to today, it has distadd itself as the only global competition aina¢d
focusing on social entrepreneurship with a socrad anvironmental impact. The results are
significant even in Italy: over the 9 editiors] start-up finalists have met more thar00 potential
investors raising more tha@ million Euro.

These results even caught the attention of the H8AISool of Business that decided to take part in
this year’s Italian Round through the presencerdtiana Raube, Executive Director of the Institute
for Business & Social Impact of HAAS School of Buesss.

This year’s event also confirmed the presence efRomano Rancilio Award”, donated by the
Rancilio family and awarded to business initiatitiest have distinguished themselves from a social
impact point of view. More specifically,10,000 Eurodonation to each of the two winning start-ups
at today’s arena meeting.



GSVC also relied on the collaboration of:

Italeaf, the first Italiancompany buildelisted on the Nasdaq First North market of thecEtolm
Stock Exchange, andain sponsonf GSVC. On March 17 in Terni, Italeaf will awaadrize to the
best cleantech and circular economy start-up;

Impact Hub Milano, which awarded the speciahe 4 imp(act)prize dedicated to women’s
entrepreneurial projects;

Reseau Entreprendre Lombardia,which will award the REL prize, consisting of sopjpsessions
with professionals and experts, to the two winitagtsups.

Associazione ProSperawith its tutors coming from various professionss Bapported the teams in
the competition with 1-on-1 coaching on drawingaupusiness plan.

In total, 122 business projectparticipated in the IX Edition of the contest,fravhich the6 start-

up finalists here today were selected. The first two, basetth@mpinions expressed by an audience
of investors composed of investment funds, busiresgels, venture capital, institutions, and
companies, wer@TLAS andD-heart. Along with the Romano Rancilio Awards, the two wengs
will also be given direct access to Bbal Finalsin Berkeleyon 5 - 7 April 2017, where they will
compete, along with other start-ups from aroundwtioeld, for a series of prizes totallirgD,000
Dollars.
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The Global Social Venture Competition start-up findists

* D-Heart - The first portable electrocardiograph, with #iee of a yo-yo that connects via
Bluetooth to any type of smartphone, enabling anyone to imb&n high quality
electrocardiogram and to share it via email wiggirtphysician or a centre of telecardiology.

* Yenetics- Innovative non-invasive test for the most wideggl genetic diseases in the world,
including rare diseases, compared to its compstttwat only test for 15. Moreover, it is the
first to also test the father, therefore guaramigéhe most accurate results.

 ATLAS - a biocide based on a natural, non-toxic moleagkinst mosquitoes which spread
vector-borne diseases such as malaria, dengue fawkthe latest emergency, the Zika virus.
The innovative element of Atlas is that for thestfiime the mosquito becomes the tool that
spreads the biocide we have developed, therefav&liag the release of toxic chemical
compositions that are found in common insecticides.

* WinelLeather - New ecological leather made from wine pomacdckwbrevalently consists
of fibres and oils that are processed in an innegaenvironmentally sustainable production
system. Thanks to this transformation procesptimace is transformed into a truly natural
leather that is void of any toxic substances.

* Micro-Sharing — The most simple and visible way of doing philanghyorhis new concept
has the power to alleviate world poverty even thoiigs an incredible marketing tool for
businesses. Implementing micro-sharing in a busingducts or services provides the
customers with the possibility of sharing what treynsume directly with a person in a
developing country.

* L.LV.E. Glacier Project - An on-line web tool that processes satellit@desing a proprietary
algorithm to provide glaciologists free information the evolution and behaviour of glaciers
all over the world. In order to obtain on-site pigtwhich are necessary to validate and
improve the scientific models, theeKing Appis being developed: a sustainable tourism app
about glaciers.
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