
 

 

 

  
 

 
PRESS RELEASE 

 

INTESA SANPAOLO AWARDED BY EFMA: IS THE MOST INNOVATIVE 
IN DIGITAL SALES  

 

• Wins competition involving a panel of 70 international banks and targets 
the quality standard of web leaders 

• November sales exceed one million on-line 
• Artificial intelligence and a centre of excellence in digital marketing 

created with Accenture to triple the target by 2023 
• Environmental benefits and allocation of commissions to green projects 

 

 

Turin, 28 December 2021 - Artificial Intelligent Sales , Intesa Sanpaolo's digital sales acceleration 
programme, has been awarded by EFMA  (European Financial Marketing Association) as the best 
innovative project in the Digital Marketing & Sales category in the EFMA-Accenture Banking 
Innovation Awards 2021. The Bank won the competition from a panel composed of 70 
international banks, which in total submitted 800 innovative projects. 

AI Sales was created in Intesa Sanpaolo’s centre of excellence for digital marketing, in 
collaboration with Accenture Interactive. The programme uses artificial intelligence to guarantee 
service standards that strive to match the commercial leaders on the web.  

The objective for Intesa Sanpaolo is to triple  digital sales by 2023. At the beginning of November, 
the bank had already surpassed the symbolic milestone of the first  million current accounts, cards, 
loans, health services and insurance products purchased via app or internet banking. An initial result 
achieved thanks to the activation of a number of tools, from the simplification of products, to the 
digitalisation of sales processes, to communication and customer assistance at all stages of the 
purchase process. Work has also been done on the connection between sales channels, so that even 
a purchase started in a branch or in a physical space can be completed on-line. The latter method has 
resulted in an additional 2 million  on-line sales. 

"We are extremely proud of this international recognition",  commented Andrea Lecce, Head of 
Sales & Marketing Private and Corporate Retail at Intesa Sanpaolo. "It rewards a marketing approach 
that is highly flexible and very beneficial to the customer. It requires the deployment of multiple skills 
to ensure the highest standard of service in terms of support and security. The use of artificial 
intelligence has been fundamental to offer a service in line with the expectations and needs of our 
customers, able to ensure continuity to the relationship of trust established over time". 

Digital sales are also good for the environment because they require fewer people to travel. In order 
to encourage them and make their impact understood on a large scale, Intesa Sanpaolo has decided to 
allocate part of the commissions to green projects, for example, to reforestation initiatives and the 
redevelopment of metropolitan areas. 
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Intesa Sanpaolo 
Intesa Sanpaolo è una wealth management & protection company, nonché la principale Banca in Italia e una delle più 
solide e profittevoli banche europee. Come Bancassicurazione, offre servizi bancari commerciali, di corporate investment 
banking, private banking, gestione del risparmio, asset management e assicurativi. Il Gruppo Intesa Sanpaolo conta circa 
13,5 milioni di clienti in Italia, serviti attraverso i suoi canali digitali e tradizionali, e 7,2 milioni di clienti all’estero, dove 
è presente con banche controllate operanti nel commercial banking in 12 Paesi in Europa centro-orientale, Medio Oriente 
e Nord Africa, oltre che con una rete internazionale specializzata nel supporto alla clientela corporate in 25 Paesi. Intesa 
Sanpaolo è riconosciuta come una delle banche più sostenibili al mondo ed è impegnata a diventare un modello di 
riferimento in termini di sostenibilità e responsabilità sociale e culturale. Promuove progetti rilevanti di inclusione 
economica e riduzione della povertà, tra cui un fondo di impatto per 1,5 miliardi di euro di finanziamenti a categorie di 
soggetti con difficoltà di accesso al credito. In campo ambientale, ha creato un fondo di 6 miliardi di euro destinato 
all'economia circolare. Il Gruppo è inoltre fortemente impegnato in attività culturali in Italia e all'estero, con l’obiettivo 
di difendere, valorizzare e condividere il patrimonio storico-artistico del Paese, anche grazie alle esposizioni permanenti 
e temporanee ospitate presso le Gallerie d’Italia, i musei di Intesa Sanpaolo presenti a Milano, Napoli, Vicenza e, 
prossimamente, Torino. 
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